hugill §pair llie gl 2
MIDDLE EAST UNIVERSITY

1400 i) aga) ) B Ao b3l dlsall A sal oDy i
dradilgd) dga ) Astaal) & il Jo Adadas A )

The Impact of Direct-to-Customer Advertising (DTCA) on
Customers Decision Making: A study on Hashemite
Kingdom of Jordan Customers

D)

%hﬁ\éml.hsgnb

Jued) 59 Gamads psialal 4 s Lo Jgaanl cldbial Yiasiol Al o3 cuadd
Jeas¥) 5 and
Jasl) 431

L ) (550 daala






YR :Lnl JA

A0 o) B o o3l s D) S L gl g Al 0 g

2012/06/03 s cijaly

2o ) BB L) gl

\ = g A
..... ST | LA-II:LIJJH)JM H'Jﬁb)ﬁﬁnd
.
| g By g
Lo fa [ g il paid 3.




;\JA}H
Losiadl el A D) (haS Lgadh ciad e e &
) (A ) UiSen el g ) pdia J2a (94 e &
B ball Aag) (A B FSle Al e e, &

ab jlasly AUy A L)y 130 adal gial) gaga s lasan agd)

LaR g B el gl



oaliy 84

aaley oyl g da g LY oda e oyl e JSU lajall SN ) e i

b _palisall dilgaa 55 Aadliai g 48 g Jay alg 45 g

éd&)ﬂ\ja‘)ﬁm:\méﬁﬁ)iﬁ‘}u)ﬁj‘éhu‘}g il S"Sl_;eiéﬁus

Al e3a a8 Leie caaiind 3 cali Y ibeail) e iSIL
gl sdsen o 41| S

s ) (5l Arala 8 Gyl A sline) aaead Jyjall AL Al LS
WM\&&\JJ\B‘#MD_}A&LALAL

Cpalladl ) daeall o Wgea Al

Gl

il Uae



(Contents) <l gisall Jgaa

daial) £ 3 54l
o o i)
a JaBlial) ddad ) @
K| sy
s sl LG
b b giaal) daild
g Jglaadl daild
J Gadall daild
O A ) ARlY adlal
o Ly5lany) dally (il
1 Pl Jall alal) (g katl) JUYY 2 J Y Juaadl
2 dasia
3 Al Ui
4 Lealin 5 A Al clouia
5 A ol il
6 Ayl L
7 LAY clallaal
8 A Al agas
8 A yal) &harsa




Lo, 7 3 gl

10 Ao pall aladl Uy : AED Juadl)
11 daia
11 L9 By
12 R A 5 g
13 Aldaty A0 ) o Naal (6 gud) auuds
14 Claall g call Cpaiaaal)
14 el il
15 Dy
16 Py i g8
16 g sshaal) (Do)
16 £ samall g 5l (D)
17 N aall (3 gudl) clans
18 L) g Al s
19 LGY pdlad) (Bl
19 AL pdlal) (Pley) iy
19 Gl el (e e 03i
21 Hbal) (oY) ekl el )
22 A o)y dles ¢ o)
23 Ol Ao sdalall dley) il




26

£ 54l g #1380 5 qun oLl o cldDley) i cis

27 Gl el (gl £) o
30 DoY) aa ALl
31 Aa ) el ol
36 el oY) g Akl ¢ G Suadl
37 daaiall
37 A Al Liagia
37 ‘Lubé.“ é—ua.a".
37 ;\-ub.i.“ 3.'\,\9
39 clagleal) Ao Joandl jobaan g dud ol < gaf
41 Libaay) )
42 Lealdi g A Jal) 1Y 3aa
44 bpda il La) g Judal) il ¢ ag) ) il
45 dadial)
45 A Aidd ¢ Aay)
52 LN\JJ-“ QL.,u'AJé J\..ﬁi\
61 il gl 5 guilisl) AdBlia 1 (ualdd) Juadl)

62

daxial)




62 g
64 Sl g3l
66 ) el Lails
66 4 g SN aal sal
67 Lia¥) aal yall
72 Loy ¢ 1 Glae
79 Cpasaall slandy daild :2 el




W%

Jlaal) daild

daial g yasal Jdoaall a8 / Juall) a8,
39 Aallal 5 dan il 5 de ) gall cliliany) (1-3)
40 o) Ll 4 jaaall (ailiasl) (2-3)
43 Ll L aadiad) DB led) (3-3)
44 Ll ol sl Wl cDldlas o (4-3)
47 a5 4 Ll cldl a5 Al o sial) (1-4)
49 a5 4 el cildl a5 dalual) ey sial (2-4)
< e Aol due o) a cllaaay G A
:t..):.aal\ LL!LA}S’.A“ Jlaa
50 cu Al 5 A el ldl e g dnleall e gl (3-4)
< s e Al jal due o) a cillanuy ds
Loyl Jal ol
52 llainy 4 el Gl ja g dnbuall clau gl (4-4)
O30 8 e dud )l due J )
54 el o) Y sl laasy) Jilas il (5-4)
2l padled) A, ASladdl 8 sl 8 e
Ol il BleY) e
55 DA e aal o il (@) ads (B) a8 (6-4)

Sl e sl dpailed 4aa Y1 ASlad b 500

053 bl




56

5shdy ol Y sl jlassy) il il
bl Ble) e sl g3l )R e ol sl

padilgd A Y ASLad) b 530

57

35l o sl Y aaeial) o) il il
DAL Blel e 2l g5l ) A (e B sm sl

Apailed) A, ASladll 8 530

(8-4)

58

edlalaly ol AY sl laai¥) Jilas il
Akl el e Bl gl ) e A8 5l

pallel 2 ) ASLad i 0130

(9-4)

59

oG e sl 5 aaiall JasiVI Julas il
bl Ble e Bl o3l )8 e dpalad)

dgaile) A ) ASLaddl & 530

(10-4)

61

dglall e glaall aae Y sV il il
OO0 paladl Ble) e 2l ol 8 e

dpailed dna )Y Sl b

(11-4)

62

o sl ssbai®y) Calall iy Judat il
& ool bl (e e el sl )8

dadled dpa ) dslad)

(12-4)




Jeil daild

Axial g 325l Jell db [Juail)
9 Al ) 23 sadl (1-1)
16 (Marketing 4, sudll il 2! (1-2)
Goals)
21 aadatil o sl 5 ol3a0 5 d () 5ilE (2-2)
e LS bl Bl
22 Y aall (Bleyl s Gy susl (3-2)
27 5odlal) ey g s (4-2)
o>l = N ) e
28 S 3 _pilial) DY) iy (5-2)

c«\}.ﬂ\} o)zl B)\J‘\ e Qda




Gadkal) Aaild

dAadal) £ ya 5ol G@alall a8/ Jadl) a3
72 E PR RSE 1
79 OnaSad) elauls Al 2




A ) A3l Ladlal)

&8 A g 8 e sl il YV asal Gysedl T e CalSl Al all s

gadlel doa Y d<lad

o 5) sdlas ol o sl 1 elllia (IS o RS Al Al ) ool Gl
G A e (4l eDlAlsll el el @l el e ), LSl e ), gl
6 s Jidiall (galai) Jalad 5 Gkl e gled) amal S @llia oAS o 55 053l
o slaall el elly s 5 (32) e Aol aransd 3, ¢y 30 Al 80 Al 3l

ARYCH G EE N W FUPRUIE I [PV JE IPUVEE PR W ST [ TP

e 138 (484) (e Lol die K55 SPSS  duclaia¥) o slell Rilany) daal

Apadilel A V) ASlad) a3

Sl Ailee ol ja) day s Al 5ol Calaal sl Adlas) Cullll) (e daall Gladid

tleaal oS Al e e ) A Hal) ilia 6 Lgiluia 585 4l ol bl

Jod e aal o) sl Ailas) ANS o0 S dea s A )l milu aal il
S asns Aading (sl sdbal (Pley) e sl Ladled dna ) dSladl b g0
ssaall 2l aall e g el sall 5y shaiy awall e sl aed Aglaa) ANa 5
=l sl dflias) AN 53 A aga axe g WS L dalad) Gal eV sl o
ae ot LS, sl 8 e dplall cllaglaall aae aayy 4 sall Al sl

sl A e galal 6 siall Jalal dglan) AN 53 i aga g



ABSTRACT

The study aimed at revealing the Impact of Direct-to-customer
Advertising on customer decision making in Hashemite Kingdom of
Jordan market.

In order to achieve the objectives of the study, the researcher designed a
questionnaire consisting of (32) paragraphs to gather the primary
information from study sample. The Statistical Package for Social
Sciences (SPSS) program was used to analyze and examine the
hypotheses. The study sample consists of (484) individuals from the
customers.

There 1is significant statistical impact of Healthcare awareness on
customer Decision making .and there is significant statistical impact of
perceived severity and perceived benefits and perceived side-effect on
customer Decision making.

There is no significant statistical impact of Drug-Drug interaction and
source of Healthcare information and economic factor on customer

Decision making.
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S b L
aiy s s Al o2a 8 053l 5 e adle] 5 ddias ¢l 2 100 e ST 2001
B_phall il aslieliae Aam (PleY) (e lpany s
DA 2 "l alcas o) s3'Celebrex o) sal Pfizer 48 54 (Sle) s 25 -2005
ke 13 8 Jlmi dga g ) sall 5 el3all 5l

e LS Y anall (el adaisiy o) sall 5 ehaall 5 )00 o5l Jiays (2-2) IS

{2'2] FDA Guidelines on Direct-to-Consumer Drug Advertisements

Print Advertisements®

Brief Summary—~Advertisements must disclose each side effect,
waning, precaution and contraindication from the
approved product professional Labeling. FDA-approved
patient labeling that focuses on the most serious risks and
less serious, but most frequently ocourring, adverse
reactions is also acceptable. The Latter must include:

(1) All contraindications

{2) All warnings

{3) Major precautions, including any that describe serious
adverse avents

Broadcast Advertisementst

Major Statement—Advertisements must disclose a product’s major
risks and most commonly ocourring adwerse effects in either
the audio or audio and visual pans of the presentation

and

Adequate Provision—In place of brief summary, advertisements
may make “adeguate provision™ for dissemination of package
Labeling with four altemative sources of information: |

(1) Toll-free telephone number
{2) Referral to a print advertisement in a concurrently running
print publication, or provision of enough brochures, with

{4) The 3-5 most common non-serious adverse reactions
maost Likely to affect the patient’s quality of life or
compliance with drug therapy

required product information, in convenient outlets
(3) Referral to a health care provider
(&) Internet web page address

"Amended in 2004 deaft guidance from the FOA's Division of Drug Marketing, Advertising, arnd Communications im the Center for Drug Evaluaticn and

Research, available at www.fda.gov/oder/Guidance S669dft. pdf.

fBased on 1999 final FOA guidetimes on consumer-dinected broadcast advertisements, availabbe at www.fida.gov /cder/guidance /1804 fnLpdf.
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£

Ry o
(2-5) ! Categories of Direct-to-Consumer Drug
Advertisements
FDA
Category Description Regulation

Help-seeking*  Contains information about a  No
disease or condition with a
recommendation to consult
a health care provider if
appropriate; Excludes
discussions of specific

treatments or drugs
Product-claim  Includes product’s name and Yes

a therapeutic claim,
including safety and

efficacy
Reminder Contains product’s name No

only; Designed to reinforce
brand recognition

Adapted from: Direct-to-consumer promotion; public hearing. Fed
Regist. 1995;60:42 581-42584.°
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